RICH PACK
PORTFOLIO
RETOUCH
VISUALISATION &

CREATIVE ARTWORK

Professionally gualified senior retoucher, creative
artworker and high-end visudliser with more than
twenty years experience, accomplished in all areas
of design, pre-press & creative artwork for digital,
orint & packaging. Including design roll out, high-end
retouching from concept stage through to finisheo
artwork, and PMS spot channel separations.

With typesetting experience and a meticulous eye
for detail.

| am a highly motivated, strong all-rounder
who Is used to managing various projects, across
large campaigns whilst working to strict deadlines.



RETOUCH &
VISUALISATION
LOREAL

MATRIX BIOLAGE
LOOK BOOK

NOURISH.

SHAMPOO

for dry. dull ol -2
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These visudls are from a look book’ created for Matrix Biolage
haircare range, the brief was to show natural produce through
ingredients. | created these visudls, ingredient shots and

oottle renders featured throughout the book.
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DESIGN &
VISUALISATION
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RETOUCH a Key art for Masterfoods new Born in the Flames sauce range.
each individual

VISUALISATION element was retouched to look more appealing - the aim was dark

a moody with highlights to see the food clearly. Flames & smoke

KEY VlSUAL were added along with a final colour grade to complete it.
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Key art for Colgate Optic White Range.
\RIIESTLJOAEJLCI:? A§|'| ON All elements were comped together to achieve a cohesive look,

the talent was colour matched to the look & feel, lighting, flares
CO LGATE and boket was added to reflect the products and tie in with the
KEY VlSU AL headline, shadows & highlights were also added to the renders.
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VIVIDLY FRESH

EMAMEL SAFE
NET'80 g (63 mL)
TRRIGEN PEROXIDE 40 mg/g (547

0mgfy

*Colgate Optic White Range. Retail sales IRl Australia Grocery and Pharmacy scan data 2022,
Data sourced from IRl MarketEdge based on data definitions provided by Colgate-Palmolive Pty Ltd.




RETOUCH &

VISUALISATION
UNI SA

INDUSTRY COURSES

A set of 1o images were created for UNI SA to showcase
the different industries the university offers courses in.

Typically the talent & props were shot in the studio, and the

neon industry elements & colour grade were added in Photoshop.
Below you can see, Environment, Health, Energy, Tech & Arts.
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RETOUCH & DESIGN | worked on the Cricket Australia account for 2 years for the

in-house design team. Working on
for multiple large scale campaigns including,

CAM PAIGN ROLL OUT digital takeovers, large-format & press ad roll out.
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PLAYERRETOUCH  Duis e porcens o oot oo 056 o
CRICKET AUSTRALIA retouch the new Nike kit and logos on to existing photographny
SEASON KIT SWAP to be used in the new season campaign roll out.

old kit




This retouching assignment was to create a heroic visual of
RETOUCH a some of the star players of the Euro 2020 for Optus Sport.
VISUALISATION

This was created with stock imagery, | then added lighting FX

OPTUS EURO 2020 and a final colour grade was done.

Watch every CONMEBOL
Copa América 2021 match live
exclusively on Optus Sport.

$29.9mtr

or included on selected Optus plans

Great value starts with ‘1Q,3

Subscription required in AU. Device and internet connection required. Data charges may apply.
Content subject to change. Te sign up for more details visit sport.optus.com.au




RETOUCH As a senior retoucher for Tourism Australia, I've worked on

various projects including travel photography retouch & also
TOU RISM AUSTRALIA comps and extensions for multiple campaigns including digital,
G'DAY CAM PAlGN large-format & press ad roll out.

AUSTRALIA% PRESENTS CUME AND SAY
EVERY GREAT ADVENTURE
BEGINS WITH..

COMEANDSAY
(Gooy
LEARN MORE

watchiton YouTube
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RETOUCHS & e o o ey
DESIGN ROLL OUT |

This was all alongside creating large-format roll out across
transport & station takeovers & digital billooards.
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RETOUCH a Ljvggit’gkf?egtmDyﬁgpkiiz gﬁelance support for the in-house
VISUALISATION ’

for press ads & campaigns.
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pACKAGI NG ARTWORK Design .8 ﬂnish.ed artwork for print & digitql ads, and box
POS DES'GN packaging design for the Dyson Supersonic
DYSON

dyson supersonic
Intelligent heot control for shine.
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PACKAGING ARTWORK ~ Retoucning foodphotogrophy foruse
a FOOD RETOUCHING rol@s as %et%ucggr & %nished artist. = == ===
WOOLWORTHS XMAS
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‘ - ‘ CHICKEN ROAST

| WITH APRICOT & MACADAMIA STUFFING | seunsuyd/mewioysyuomioom Jista uonesidsug sewisiiy) asow 104

APPROX

Tender & juicy Australian chicken
Jilled with a sweet apricot &
macadamia stuffing
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CHICKEN ROAST

WITH APRICOT & MACADAMIA STUFFING

ARRROL Tender & juicy Australian chicken

Jfilled with a sweet apricot &

SERVES macadamia stuffing
PERKG

BONELESS

CHICKEN ROAST

WITH APRICOT & MACADAMIA STUFFING

S Tender & juicy Australian chicken

filled with a sweet apricot &
macadamia stuffing




RENDER CREATION through dfserent brands, ihe idea o 10 Show the range I a
RETOUCH & |

‘heroic’ light. | created everything from the renders to the
VISUALISATION artwork design & range visudal.
NUXE RANGE SHOT
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RETOUCH & Various renders created using stock elements for Dove's Hair

VISUALISATION and Men + Care ranges. Renders are built in Photoshop.
UNILEVER

~ ACTIVEDEO
. FRESH 3-in-1

_ USDA
natural wash GG

o ] o~ 5
& shampoo
" soothing hydration |

12FL.0Z.(355mL)




RETOUCH &
VISUALISATION
STREETS

PACKAGING RENDERS

The concept for Cornetto & Golden Gaytime ‘Gaynetto’
started with render creations for the Front of Pack, Artwork
was later created from designs for the wrapper and boxes
and images were separated into PMS channels for pre-press .



The concept creations for Lux started with @ from the
RETOUCH a Creative Director and the were
VISUALISATION for use in design collateral.

RENDER CONCEPTS
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Various renders were created for concept packaging,
designs were then rolled put across other variants.

RENDER CREATION
& DESIGN ROLL OUT
REDKEN NEW YORK

PROFESSIONAL HAIRCARE PRESCRIPT)

PROFESSIONAL HAIRCARE PRESTRI

PROFESSIONAL HAIRCARE PRESCRIPTION

EXTREME

type: SHAMPOO
for: DAMAGED HAIR
with: CERAMIDE/

PROTEIN/ARGININE

\ ph balanced

Rl fiteish bl

PROFESSIONAL HAIRCARE PRESCRIPTION

EXTREME

type: CONDITONER
for: DAMAGED HAIR
with: CERAMIDE/
PROTEIN/ARGININE

ph balanced

% DAMAGED WASI

TR LR Al
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PROFESSIONAL HAIRCARE PRESCRIPTION

COLOUR EXTEND MAGNETICS
type: SULFATE FREE SHAMPOO
for: COLOR-TREATED HAIR:

with: AMINO IONS/ AMINQ’-
ACIDS /SOY PROTEIN

\ ph balanced

COLOR EXTEND
MAGNETICS

«mnmmo .

COLOR EXTEND
MAGNETICS

PROFESSIONAL HAIRCARE PRESCRIPTIGN

COLOUR EXTEND MAGNETIC!




DESIGN, RETOUCH [0 g
& VISUALISATION along with productgremders for K o

STRE ETS a MAGN U M the finished artwork for pack. '
RENDERS & KEY ART
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RETOUCH & Various packaging renders were created using concept or final

artwork - along with product renders for the pack & artwork

VISUALISATION Typically I would work on the renders, the visual design and tﬁe
VARIOUS finished artwork throughout the project.
FOOD PACKAGING
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\R;FSTL%JLCI:EA% ON for Ecerer. Each element was shot indduly and comped

together, The background was created using stock elements
FERRERO

and hand-drawn text was added by a designer to set the scene.
EASTER KEY VISUAL

N1 1 FERRERO /&
il 4 ROCHER




RETOUCH a This concept key visual for Vaseline was created using elements
of stock images and renders | created. Background and light

\\;LASSLJE‘AI‘-II—II\IS;‘TION effects were created in Photoshop. ° °

PRODUCT KEY VISUAL

Vaseline

DERMA®
HYALURONIC ACID
MOISTURIZATION®
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\dﬁlLﬂé\IfESéTION mixture of stock imagery and lighting effects.
INGREDIENT CAMEOS




This retouch brief for an Adelaide Design Agency was to
ﬁEE%LégH deep etch & retouch all 32 staff memlbers from a photoshoot.

HEADSHOTS

Rollover backgroumds were created to chonge colour on the welsite




RETOUCH a This retouch brief for a Clarisonic talent shot was to improve
hair and eyes were cleaned
VISUALISATION & brightened, the wdas increased and contour shading

WQs added.

MODEL RETOUCH




VISUALISATIONS [ e e e
REATIVE ARTWORK |

models, retouching, creating the design a artwork,

HAI ER and outputting individual tiles.
INSTAGRAM TILES

Cool interior.
Super-cool
exterior

From super-sorters
to superheroes
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Treat yourself
to the coolest




DESIGN & ARTWORK
XMAS CAMPAIGN
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Securing a 3 month contract with leading cosmetics company
Molton Brown as senior artworker with the campaign team,
we produced 3 large campaigns and continuous ad hoc
mMaterial, here you can see a@

for the Xmas campaign.
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DESIGN &RETOUCH o=t oo o vy
the fragrance collection booklet, glorifiers and POS.

EDT RETOUCH




DESIGN & RE
MOLTON BROWN

EDT FRAGRANCE BOOK

".'i--f{a'g-‘:"!'ll vy {GINEgE
LONDON VIA TAHIT!

Exotic. Alluring. Escapist

“Lleavenly Gingerfily is incredibly timeless
and feminine, embadying the spirit of
wide open spaces. The opulent floral
character of tuberose and lily in the body
collection is enhanced with ginger and
real rose il in the top and middle notes,

Cedarwood and noble musks in the base
make it more long-lasting”

jacques Chabert,
Perfurer, Fragrances Essentielles

FRAGRANCE DISCOVERY COLLECTION
DOWN TO A FINE ART

Discover our signature eau de toilettes, blended with
the rarest, sought-after ingredients from across the globe.

in collaboration with the world's most respected perfumers,
each distinctive creation is composed like a piece of fine art
1o inspire your senses.

whilst cardamor balanced the fragrance.

Blossoming Honeysuckle

& White Tea
LONDON VIA SICHUAN

Graceful. Tranqui. Beloved.

“Blossoming Honeysuckle & White

Teq has warmth and richness making

it a contemporary but fresh transtation
of a white floral. The mandarin and
bergamot top notes are exciting and
sparkling, intertwined with heart

notes of honeysuckle and white ted
emphasising the innocence, grace and
purity of the fragrance. The base notes of
heliotrope and sandalwood areé inspired
by the narcotic, sensual dusk, perfectly
capturing the tranquil mood.”

Shyarala Maisondieu,
perfumer, Givaudan

LONDON VIA MADAGASCAR

“Re-charge Black Pepper is invigorating,
spicy and sophisticated, with a vivacious
citrus top note and spicy, woody dry down.
The pepper note on top has been enhanced
with saffron adding depth to @ heart of
coriander oil and floral, woody body.

An addition of leather in the base blends
perfectly with the musky, vetiver base
making it fresh yet darker, more manly
and sensual for a feeling of long-lasting,
lingering comfort.”

Jacques Chabert,
Perfumer, Fragrances Essentielies

i

SEVILLE

LONDON VIA

4 UnimiStaxed ble

“Orange & Bergamot is based on the
naturdl, fresh, juiciness of citrus oils and
is heavily reliant o1 what Mother Naturé
has given. Carefully blending the fruit of
hoth sweet and bitter orange trees with
femon, bergamot and manddarin essential
oils make for a refreshing top note. The
depth of the heart is constructed with
subtle floral and green notes such as
muguet and petitgrain with @ hint of
cardamom. Musk increases the longevity
while nerofi gives this invigorating
fragrance an uplifeing character.”

Tim Gage,
perfumer, CPL Aromas

LONDON VIA THE GULF OF GUINEA

“Fiery Pink Pepper is fresh and
voluptuous, emphasizing the existing
spiciness of ginger and the floral

heart of the body collection. A freesia
| rose accord is added to the tangering
and elemi oil on top, jasmin sambac
becomes flamboyant in the middle
while @ rich, warm rusk accord melts
into the patchouli and ogkmoss woody
combination of the dry down.”

Carla Chabert,
Perfumer, Fragrances Essentielles

LONDON VIA THAILAND

“gyshukan has a distinct character,
combining a fresh, sparking top note
with spices such as black and pink
pepper, in keeping with Molton Brown

traditions. The aromatic fresh facet on
top was emphasised by adding petitgrain
lemon, cardamom and rosemary,
balanced out with @ woodiness in the
body, finally enhancing the vetiver and
tolu absolute in the base note with

noble musk.”

Nathalie Koobus,
perfumer, Fragrances Essentielles

Acc
LON

Precious. Heady Mesmerising

“Mesmerising Oudh Accord & Goldisa
refined frogrance with dark complexity.
Top notes open the fragrance on d spicy,
citrusy burst of bergamot. black pepper,
nutmeg and cinnamon leaf oil for @
modern hook. An aromatic floral heart
of rose, elemi oil and black tea on d soft
petal touch contrasts with its strong dark
base. Constructed around oudh’s naturdl
feathery notes and sensualized by golden
honey and tobacco fumes, the base is

intertwined with woady Vetver cedarwood

and moss, adding refinement with @ hint
of mysterious saffron.”

Philippe Bousseton. Perfurner, Takasago

|

Fragranc
foldged bOiggfikfg\c\;hfhg?ﬁ dedToilette box collection, this
trom th gredients and region wi
profeggieoﬁgﬁfurwers' every Image was d Scu?ptur\gléigufwtes
y. | retouched allimagery & designed the bS O|<t|
ooklet.

Ylang-Yiang

LONDON VIA MADAGASCA
Rich. Peaceful. Harmonious.

“Yiang-Ylang oil alone embodies
rich and florai on top, SPicy in th
warm in the base note, it's almo
by itself. The freshness in the 10
body collection was enhanced w
lemon oil, bergamot and chamc
complimenting the cardamonm \
jasmin sambac harmoniously fir
body and dry down. The warm
of musk in the base note that
fragrance s0 particular, was o
the addition of orange flower ¢
rose absolute.”

Jacques Chabert,
Perfumer, Fragrances Essentie



RETOUCH &
ARTWORK

VINT REBRAND
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ROBERT MONDAVI
P

RIVATE SELEC TION

CABERNET SAUVIGNON
CALIFORNIA

— AGED Iy —
BOURBON BARRELS

Retouch & finished art for Robert Mondavi Vint relbbrand.

also created.

. Visual renders were

ROBERT MONDAVI

PRIVATE SELECTION

CABERNET SAUVIGNON
CALIFORNIA
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BOURBON BARRELS




RETOUCH & Retouch & design for Diageo. created, artwork was
then applied, light, shade & bubbles were added for realism.
VISUALISATION ppied, I
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CRANBERRY
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DES'GN S ARTWORK A variety of point of sale assets were created for drinks brand

giants, Diageo - that included
ALCOHOL BRAN DS Working on a variety of established alcohol brands.
POINT OF SALE

HOORAY!

PIMMS O'CLOCK

?T -1

PLEASE DRINK RESPONSIBLY.




CREAT'VE ARTWORK New Vodafone branding was used in creating these A frame

VO DAFON E traffic drivers, various translations were then created from
copy documents, clyphs were created and drawn in illustrator.

A FRAM ES & COU NTRY Press ad’'s were also created for various publications
TRANSLATIONS

From Portugal to Panama, roam in over
60 countries worldwide from only £3 aday

with and World

Upload photos of the spectacular scenery, check maps to get your
bearings and call home as often as you like. What are you waiting for?

SAVINSS,

UK mintes

\ Europe Zors. Tona whih
and get 100MB of daily data, includes 30 countries for
\ for only €3 2 day. only €52 day.
Youll
: Freevie
¥ Minutes, Freebie Texts, Extra inthe country you're in, as
Texts bundies. el
: o)
y ‘ Alwaysworking?
— ] .Goto
- vodafone.co.uk/workingabroad to find out more
A\ 4Groaming
ore.
Visitvodafone.couk €4l 0800 044 479 35 wwc\‘*"b
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When bought with a £10 Freedom Freebee. Ask in store for details and terms.



CREATIVE ARTWORK g g oo oo
TH E BODY SHOP throughout each event. The Body Shop window posters,
WI N DOW POSTE RS are at the forefront of each launch.

SGANDAL

INABOTTLE

NO FLOWERS - JUST A BOLD BLEND OF MUSK AND SPICE

NEW ENGLISH DAWN WHITE GARDENIA
EAU DE TOILETTE

&R

RED MUK

EAUDE PARFUM

THE BODY SHOP.




CRE ATV E ARTWORK | o oeaapted ocross morkets to f speciic sores,

LARGE FORMAT this re-branded style is for the new look store launch.
EXTERNAL GRAPHICS

- THEWORLD [
4= 1S OUR SOURCE
OF BEAUTY

' THE WORLD
& 1S OUR SOURCE
OF BEAUTY

THEWORLD RESESE _ S o B
IS OUR SOURCE Z=aam |/ T P
OF BEAUTY i i

OF BEAUTY

dOHS AQOR AR

) S , - THE BODY SHOP.

THEWoRLD 5 o SO
IsTl:IIIIEl'suu‘uln'ut : SOWACEOF BEAUTY S
OF REAUTY : ’ Siuaies

THE WORLD
15 OUR SOURCE
SFREAUTY




EXPE Rl ENTlAL This visualisation was created for the cohcept for
LOVE BEAUTY & PLANET 52500y 2 2ot cop e ntcloon el
POP UP GIFT BOX STAND

Bath Bombs Body Wash —- Body Lotion
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CONTACT

[] @D 449719 790
>4 rich@richpack.co.uk
) linkedin.com/in/richpack






